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Job Description  
 

Position: Digital Marketing Officer  
Department:    Marketing and Communications 
Main place of work:  Wild Place Project 
Line Manager:   Marketing Manager 

 
 
Job Purpose 

 Deliver effective digital marketing that demonstrably drives footfall, product sales 
and awareness of our work as a conservation charity.  

 Create digital and social content that is ‘on brand’ and profitable. 
 
Main Duties 

 Create effective digital and social media content / promotions that  
o drive footfall (day tickets and group bookings);  
o generate income through secondary activities and commercial ‘products’ 

(including but not limited to adoptions, experiences, Christmas gifts and 
overnight accommodation); 

o retain and increase membership; 
o promote newly emerging education programmes and school bookings; 
o raise awareness of our conservation and education work;  
o encourage behaviour change (e.g. use of sustainable palm oil). 

 Ensure all digital marketing content you produce (copy, stills, images and video 
using Photoshop / Premiere etc.): 

o is engaging, accurate and ‘on brand’;  
o reflects the Society’s values and purpose; 
o stands out in a competitive marketplace; 
o champions and reflects the customer. 

 Coordinate e-newsletters for Bristol Zoo’s Members, Annual Pass Holders, 
supporters and other stakeholders. 

 Identify ways to engage with visitors and target audiences to stimulate user 
generated content. 

 Maintain and improve the Society’s websites, including: website content that is up-
to-date; keyword research; SEO; and page improvements. 

 Manage and maintain our digital and social channels (including Facebook, Twitter, 
and Instagram).  

 Work well across departments, including marketing, communications and graphics 
team members as well as with guest services, education, fundraising, 
conservation, campaigns and data colleagues. 

 Day-to-day management of external agencies, monitoring their performance and 
ensuring they meet agreed objectives and KPIs. 

 Monitor online activity and provide appropriate reports to the Marketing Manager 
assessing our digital performance across channels, analysing data e.g. Google 
Analytics, e-newsletters and social media analytics. 

 Work closely with the data officer to ensure the organisation is GDPR/PECR 
compliant. 

 Work closely with the Visitor Experience team to manage guest enquiries and 
complaints efficiently and effectively, as well as identifying further opportunities for 
data collection and integration. 

 Regularly update your digital and social media skills, and be aware of the latest 
trends and best practice, including maximising online Gift Aid. 
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 Work with the Marketing Manager to ensure that budgets are adhered to and 
projects come in on time and on cost. 

 Fulfil administrative requirements such as invoicing and auditing. 
 
Key Performance Indicators 

 Delivery of high quality digital and social media content including but not limited to: 
adverts, blogs, leaflets, emails, e-newsletters, posters and films. 

 Meet agreed targets for visitor numbers, education bookings, product sales, and 
campaigns. 

 Delivery of digital marketing to agreed time scales and quality standards. 
 

Key Contacts – Internal & External 

 Marketing, PR/Communications and Graphics. 
 Managers within the Directorate including Public Engagement and learning, Visitor 

Experience, Development. 
 Colleagues in the wider Society e.g. Animal, Maintenance, Finance Teams. 
 External service providers (relating to advertising/ promotion/ print/ events).   
 Destination Bristol/ Visit Bristol, other attractions/ zoos, third party brands. 

 
Health & Safety 

 Ensure that Health and Safety guidelines and fire regulations are strictly adhered 
to. 

 Comply with safe working practices as defined by the Society. 
 Complete training as and when required.  
 Take reasonable care for your own health and safety and that of others who may 

be affected by acts or omissions at work. 
 Report any accidents, incidents or near misses as soon as reasonably practicable. 

General 

 Be aware of and adhere to Society policies at all times. 
 Take part in progress/performance reviews throughout the year. 
 Cooperate with other Society departments. 
 Attend training courses as required to meet the requirements of the role. 
 Take responsibility for own personal development, seeking out opportunities to 

learn new skills. 
 Undertake any other duties as requested by management which are reasonably 

deemed to be within the scope of the role. 

Notice period 

 The notice period required from the role holder is a minimum of one month. 
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Working conditions 

 The basic hours for the role are 37.5 hours a week; however flexibility is required 
as the Society operates for 365/6 days a year, with 24 hour cover.  

 The role holder will be required to work any additional hours necessary to 
satisfactorily fulfil the responsibilities of the role, time off in lieu may be taken by 
arrangement with your line manager. 

 This role is supported by the Society’s Hybrid Working Policy and through 
agreement with their manager can work remotely up to 3 days per week. 

Other 

 Apply the Society values and behaviours to every aspect of the role at all times. 
 Promote and maintain the brand standards of the Society. 
 There may be occasions when the role holder is requested to work in other 

company locations, or carry out other duties considered reasonable by the Society 
or its representatives. 

 To reflect any changes within the Society during the next few years, the scope of 
this role will be regularly reviewed and may evolve to meet those needs. Any 
changes will be agreed in advance with the role holder and confirmed in writing. 
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Person Specification 

Digital Marketing Officer  

Attributes Essential Desirable 

Qualifications and 
specific training 

Degree or equivalent vocational experience 
in a relevant field.   

Professional membership or 
training. 

Experience Experience in a similar role in a consumer-
facing organisation. 
 
Experience of creating quality images and 
video for digital and social media. 
 
Management of engaging social media 
channels such as Facebook, Instagram, 
Twitter, TikTok and LinkedIn. 
 
Knowledge and experience of using Adobe 
Creative Cloud. 
 
Experience of the effective management of 
external agencies. 
 
Experience of working with colleagues from 
across an organisation or multiple 
organisations. 
 
Experience of meeting strategic objectives, 
and effective management of projects, 
people and budgets. 

Experience of brand. 
 
Working in a charity or not-
for-profit. 

 
Experience of developing 
digital and social media 
strategies and improving 
websites (e.g. through UX, 
accessibility and SEO). 
 

 

Knowledge 

 

 

Website changes via a CMS. 
 
Social media and email best practice. 
 
Basic understanding of Google Analytics. 
 
Photography and video, plus video-editing. 

Understanding of UK 
GDPR/PECR (use and 
storage of data including 
photography and video). 
 
Understanding of Craft CMS. 

Skills Social media management. 
 
Photography and video, plus video-editing. 
 
Computer literacy. 
 
Meet deadlines. 

Pay Per Click advertising. 
 
Geo-targeted Facebook 
campaigns. 
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Personal attributes 

 

 

 

An excellent communicator, enthusiastic, 
and personable – able to develop strong 
professional relationships across teams.  
 
Discreet when handling confidential and 
sensitive information. 
 
An effective team player 
 
Willingness to develop/learn new skills. 

Have an interest in wildlife, 
conservation, sustainability, 
animal behaviour and 
welfare work of the Society. 

Additional requirements 

 

Social media cover involving a few hours’ 
weekend work on a rota basis (time off in 
lieu is provided). 
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Behavioural Competencies 

Drive Strives to achieve results through determination and 
commitment. Keep going when things are difficult 
 

Personal Integrity Matches words with actions to build trust and respect 
 
 

Collaboration Builds and maintains positive relationships within and across 
teams to achieve shared success 
 

Developing Self/Others 
 

Creates or contributes to an environment in which self and 
others are motivated to learn and develop 
 

Managing Change 
Level 1 
 

Champions, supports and delivers change to improve things and 
helps others in overcoming barriers 

Gaining Commitment 
Level 1 
 

Energises and influences others to get the job done and uses 
relationships to deliver great results 

Managing Performance 
Level 1 
 

Supports and challenges individuals to achieve their full 
potential. Sets stretching objectives and measures progress 
against them 
 

Analysing and Making 
Effective Decisions 
Level 1 
 

Analyses problems thoroughly and makes good and timely 
decisions 

 

 

 


